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1 1 cigarette = 15 puffs 
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Figure 3: from left to right: an image taken from Instagram showing an example of how a vaping brand uses competitions as a marketing 
technique; an image from Instagram showing the portrayal of vaping products by influencers on the platform; an image taken from TikTok showing 
the ‘Be informed and aware’ message that is shown when a user searches for vape content
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Data shows the most frequently used vaping device in under-18s was disposable/single use vapes, therefore if we are 
to protect under-18s from vaping, limiting access to disposable vapes must be considered. In the first instance our 
recommendations to reduce access to disposable vapes should be implemented. With monitoring and evaluation of 
the impact of these policies, it can be concluded how successful they have been at limiting the use of vapes by under-
18s whilst still encouraging their use by adults wanting to use e-cigarettes to quit smoking. 
If they are found to be ineffective at reducing the rates of under-18s vaping, then a ban on disposable vapes should be 
considered. 
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